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CITY OF

HOLDFAST BAY

Community Engagement Report

Sixth Avenue On-Street Parking Review
Consultation period — Monday 31 March to Sunday 20 April 2025.

Purpose of Engagement
To seek the views and comments from the community on the proposed concept options for the on-street parking
arrangements on Sixth Ave.

Overview

Project page available on our engagement platform: https://www.yourholdfast.com/parking-sixth-avenue

Drop-in session held at Mel Baker Reserve on 9 April 2025
103 letters were delivered to the residents and property owners along Sixth Avenue
Participants were able to provide feedback online, written via mail or email, or at the drop-in session
17 people attended the drop-in session
23 submissions were received:
o 20 online submissions
o 2emails
o 1 phone call response (added manually to online data)
The main issues raised by the community regarding the concepts were:
o Concerns regarding speed of vehicles (suggestions for 40km/h speed limit)
o Concerns regarding losing parking opportunities
o Range of conflicting opinions for preferred solutions (including a range of suggestions outside of the
concepts provided)

Promotion of Engagement
This engagement was promoted in the following ways:

Homepage of YourHoldfast Engagement platform
103 letters were delivered to the residents and property owners along Sixth Avenue



Results of Engagement

Participants were provided information regarding what Council perceived the problems to be, some background on
relevant legislation (i.e. road rules) and asked to provide general feedback on the two draft concept plans provided.
There were 23 submissions were received comprising of 20 online submissions, 2 emails, and 1 phone call.

1

phone call

23

participants
provided feedback

Below are the results of the online and hardcopy results combined.

Feedback form
The tables below provide the responses/sentiment to the feedback form questions.

Option / Sentiment Number of respondents Percentage
Option 1 - Preferred 6 26%
Option 2 - Preferred 10 43%
Negative to Both Options 4 17%
Neutral/Don’t Know to Both Options 3 13%
Passing Points? Sentiment Number of respondents Percentage
Would like mid-section passing Positive 10 43%
points. Negative 6 26%
Neutral 7 30%

Common themes raised
The table below summarises the most common topics and concerns raised in the comments provided
Would like... Count (number of times mentioned)

Speed limit reduced

Speed humps made higher

Road closures/Local only/One-way traffic
Parking restricted to one side of road

Restricted parking hours

Restricted parking near traffic controls
No loss of parking spaces
Additional parking/Rollover kerbing/Indented parking
No significant changes until Morphett Rd tram overpass is complete
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Drop-in Session Feedback

The prominent themes from feedback were speeding concerns, emergency service vehicle access and reducing
traffic volumes. Implementation of a 40 km/h speed limit was requested several times.

The majority of the visitors had already provided feedback online. Most of the visitors lived on Sixth Avenue.

Website statistics

Below is the information regarding how people access and viewed the project page/
During consultation period (31 March to 20 April 2025):

188 143 74 10 20 18
views visits visitors followers contributions contributors
Total (as of 8 July 2025):
444 298 109 10
views visits visitors followers

Views - The number of times a Visitor views any page on a Site.

Visits - The number of end-user sessions associated with a single Visitor.

Visitors - The number of unique public or end-users to a Site. A Visitor is only counted once, even if they visit a Site
several times in one day.

Followers - The number of Visitors who have ‘subscribed’ to a project using the ‘Follow’ button.

Contributions — The number of consultation feedback forms completed.

Contributors — The number of different IP addressed which contributions were made from.

How people accessed the website
Below shows how people accessed the website. 78% of people accessed the site directly, and 13% via a search
engine.

m Direct

m Search Engine
m Websites

H Social Media

B Campaigns

Direct 111
Search Engine 19
Websites 12
Social Media 1
Campaigns




Downloads
Number of times participants downloaded the related documents on the website

Option 1 — Sixth Avenue 87
Option 2 —Sixth Avenue 73




